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About your organisation 
[bookmark: _Toc198578206]Please complete a copy of this template and submit it as part of your application for the Creative ITT.
 Organisational details 

	
	

	Full legal name
	

	Trading name (if different)
	

	Type of organisation (if you are a private individual / sole trader, see note below*) 
	

	Company registration number and/or charity number 
	

	VAT number (if applicable) 
	

	What was your organisation’s income in the most recent financial year? (Not applicable for public bodies/universities) 
	

	Copy of most recent accounts 
	

	Confirmation that your organisation is a going concern and has the necessary resources to carry out this work.
	

	Trading address  
	

	Registered address (if different) 
	

	Website address  
	 

	Primary contact name including position and title (to whom all correspondence will be addressed) 
	

	Phone numbers (office or mobile) 
	

	Email address 
	

	Please provide a brief description of the organisation in terms of its activities/services and the organisational governance and management structure
	


Note *If you work under a personal service company you should be aware your tax status will need to be assessed under our IR35 protocols for each separate engagement with the Health Foundation.  If you work as a private individual or as a sole trader we will need to look at your tax status under the wider off-payroll working rules to assess whether each engagement is that of someone who is self-employed for this engagement, and paid by invoice, or whether the engagement looks like that of an employee where tax would need to be paid on an engagement through an umbrella company.  

2.	Eligibility questions
2.1	Relevant creative campaign experience
Has your organisation led or supported at least one integrated creative campaign during the last two years that has sought to influence public awareness, understanding, attitudes or behaviour on a health, social or public-interest issue?

	Please provide a brief summary of the campaign and your organisation's role. (200 words)

	





2.2	Creative strategy and audience engagement
Can your organisation demonstrate experience of developing creative strategies and campaigns that translate complex issues into clear, compelling and audience-focused creative work across multiple channels?

	Please provide a brief summary of relevant experience. (150 words)

	




2.3	Demonstrable campaign impact
Can your organisation demonstrate that at least one creative campaign delivered during the last two years achieved measurable impact against its objectives, such as changes in awareness, engagement, behaviour, reach or other relevant outcomes?

	Please provide a brief summary of the campaign and results achieved. (150 words)

	




3.	Due diligence questions  
3.1 	Please set out your position in relation to intellectual property, data protection and business continuity, including confirmation that you are willing in principle to accept the Health Foundation's preferred position that all intellectual property rights arising from the services will vest in, or be assigned to, the Health Foundation. Where this is not possible, please clearly identify any exceptions and propose alternative arrangements.

	

	



3.2	Describe the measures relevant to this opportunity that you will take in relation to:  
1. Safeguarding  
2. Equality, diversity and inclusion (EDI)  
3. Environment, Social and Governance sustainability (ESG)  
4. Fair work and supporting the Living Wage  
5. Accessibility, and  
6. Ethical conduct  

	

	





4. 	Declaration  
4.1 	I confirm that I am an authorised representative of the organisation submitting this tender and have the authority to bind the organisation contractually. I declare that the information contained within this submission is accurate and complete and that, if selected, the organisation is willing to enter into a contract substantially on the terms set out in the tender documentation.  

4.2	I also confirm that any use of artificial intelligence (AI) tools in preparing this response has been limited to drafting, editing, formatting or presentation. Furthermore, all information contained within this submission, including experience, qualifications, case studies, references, methodology, pricing and proposed solution, is accurate and genuinely reflects our capabilities. I acknowledge that the Health Foundation's evaluation will be based on our demonstrated capability, experience and proposed approach, and I certify that all statements made in this submission are true, accurate and capable of substantiation upon request.  

Signed on behalf of the Provider:      

Name:   
Position:   
Date: 
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